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Abstract: This study aimed at finding and analyzing the role of tourism villages in increasing
local people's income. The problem faced is lack of synergy between the local community,
local government, and other stakeholders. The method used is a qualitative method with a
descriptive explorative approach. From the results of the study, it was found that tourism
villages could open employment opportunities, elevate regional culture, and develop
economic potential and welfare of the local community who prioritized populist economy
based on local wisdom. From this study it can be concluded that the role of village tourism
has a significant impact on local communities, especially can increase family income.
Keywords: tourism village; employment; community economy

I. Introduction

Today's tourism is a major commodity for the Indonesian people to obtain foreign
exchange and as a way to increase economic growth and introduce culture both in urban and
rural areas [1]. To be a tourist attraction, of course the government must issue policies
relating to tourism so that the implementation can truly be felt by the community [2] - [5].
The tourists usually choose a lot of tourist destinations related to nature by promoting culture
and local wisdom and can entertain them while educating them such as hiking, trekking,
cultural tourism and tourist villages [6] - [8].

Tourism village is a new destination developed by the government in an effort to
equalize development and improve community welfare. In addition to that, the construction
of tourist villages is also to preserve the environment and to elevate the local potential based
on local wisdom [9]. Tourist village destinations are built and opened in addition to
increasing the income of local communities and local governments as well as providing a
new atmosphere for local and foreign tourists [10], [11].

Palalangon is a tourism village located in Pasirjambu District, Bandung Regency,
which has beautiful nature which is supported by Gambung tea plantations. This tourist
village offers a new atmosphere and can meet the needs of tourists visiting the area [12].
Therefore the role of researchers through their studies is expected to be able to provide input
and understanding for the community and local government to provide services needed by
tourists to be able to visit the area [13] - [16].

From the description above, it can be conveyed, the extent of the role of tourism
villages in increasing the income of local communities. The purpose of this study is to find
out and analyze the role of tourism villages in increasing local people's income.

Il.  Review of Literature
2.1 Tourism Village
The Indonesian government's program in an effort to equate development, create jobs
and reduce poverty is through empowering regional potential by promoting local wisdom.
One government program is to develop potential in the tourism sector which is a service
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sector that can rapidly develop and can generate foreign exchange for the country [17]. The
development of modern tourist destinations needs to be carefully planned including providing
supporting facilities both by the local government, the surrounding community and other
stakeholders so that they can become a source of power and attractiveness which in turn is in
great demand by tourists [18] - [21].

Tourism businesses must also be able to evaluate the strengths and weaknesses of the
construction of tourist villages so that competitiveness can be known from the regions they
developed for a long period of time in the tourism market [22], [23]. From research
conducted by Bashar and Ajloni [ 24], Chiu et al. [25], Rajaratnam and Nair [26], Chang and
Tsai [27], and Akhoondnejad [28] it can be concluded, that the presence of tourist villages for
tourists has different views from the motivation to develop tourist villages, the image of
tourist villages, impact on tourists, and culture with the presence of tourist villages with
cultural integration as the main factors that influence tourism attractiveness.

2.2 Employment

The world of tourism is a non-oil foreign exchange producer that can be obtained by
the state from the presence of tourists, especially from foreign countries. 29. The
development of a region into a new destination in the form of tourist villages can increase the
income of local people because of the absorption of many workers. This certainly must be
maintained by the local community by providing the best service to tourists [30], [31]. In
addition to providing a positive impact in the form of employment, the local community
together with the local government must be able to maintain negative impacts, especially
related to environmental and cultural preservation in the area [32].

Research conducted by Manoj [29], Noori & Zand [30], Singh et al [33], Balan &
Burghelea [34] it can be concluded that the presence of tourist destinations in a region has a
positive impact on development especially related to the absorption of employment,
development infrastructure, community income, and the development of local culture.

2.3 The Economy of society

The presence of tourism destinations in an area besides aiming for equitable
development, raising regional culture also to reduce poverty and improve the economy for the
local community. Support for infrastructure and other facilities can accelerate economic
improvement [35], [36].

The presence of tourist villages in Pasirjambu District, Bandung Regency can also
improve the economy of the community, reduce unemployment, and prosper the local
community [30], [37]. The results of research conducted by Zaei & Zaei [37], Tanrivermi &
Sanli [38], Rathore [39] It can be concluded that the development of tourist destinations in an
area has a positive impact on improving the economy of the local community.

1. Research Methods
The study was conducted in Palalangonyang Tourism Village in Pasirjambu District,
Bandung Regency. The research method used is a qualitative method with descriptive
explorative type. Primary data was obtained from interviews with key informants, informants
and direct observations by researchers at the research location, while secondary data was
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obtained from literary sources, Bandung Regency Tourism Office, and literature sources.
This research is classified into cross-section research, because it takes one part of the
symptoms at one time. This research is carried out in a certain time and is only done in one
time only and will not do other research at different times to be compared.

IV. Results and Discussion

From the research conducted in Pasirjambu District, Bandung Regency, the following
data were obtained:

Figure 1. Palalangon Tourism Village, Bandung Regency

From figure 1. Above can be explained that Palalangon tourism village has good
potential to be developed. Although this tourist village is relatively new, but the tourist
destinations are not inferior to the potential of other tourist objects in Bandung Regency such
as White Crater, Ciwalini Hot Springs, and Situ Patengan. Adequate infrastructure is a
support for the interest of tourists to visit Bandung Regency.

The supporting destinations of Palalangon tourist village can be seen in the following
picture:

Figure 2. Gambung Tea Plantation
From figure 2 above, it can be explained, that the Gambung tea plantation can be an
attraction for tourists to come to visit the tourist village of Palalangon. Beautiful atmosphere
and equipped with rustic lodging.
From the two images above, it can be explained that the existence of a tourist village
in Pasirjambu District in addition to traveling can also provide additional income for the
surrounding community. This is supported by the data listed in the following table:
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Table 1.1 Tourist Visits to Bandung Regency in 2011-2013

No Indicator 2011 2012 2013
1 | Number of Tourists 1.124.142 | 1.645.569 | 1.234.555
2 | Number of Tourist Destinations 40 45 50
3 Number of Tourism Work Partners 1124 1224 1312
(People)

Source: 2013 Regency Bandung Dispopar

From the table above, it can be seen that the number of tourist visits to Bandung
Regency has increased. Only in 2013 did tourist visits decrease due to the lack of good
infrastructure to get to tourist attractions. but after the infrastructure was fixed the number of
tourists experienced a significant increase. Bandung Regency Tourism and Culture Office
targets the number of tourist visits for 2017 to be 2.1 million visitors, but it exceeds the target
of 2.6 million visitors.

From the description above, it supports the opinion of Mair & Jago [10] and
Rittichainuwat et al. [11] which states that the existence of tourist villages has an impact on
many aspects of life in an area, including increasing local people's income, opening new
employment opportunities, local culture is increasingly famous, and the region's economy is
more advanced. This opinion is supported by the results of a study conducted by Zaei & Zaei
[37], Tanrivermi & Sanli [38], Rathore [39] that tourism destinations if managed well have a
positive impact on improving the economy of the community.

V. Conclusion

From the results of the research conducted, it can be concluded that the existence of
tourist villages has a positive impact on local communities. Development of tourist villages
also opens new employment opportunities, raises the culture and potential that exist in the
area and can accelerate the distribution of development which in turn can increase the income
and welfare of the local community. The constraints faced by the regions that are used as
tourist villages are the lack of synergy between stakeholders and the local community,
especially related to the provision of infrastructure, the development of quality human
resources, and capital.
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